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STATE OF ONLINE PRIVACY

• Today’s regulatory models were designed for 
a different era. Data flows much differently 
today than it did a decade ago, and it will 
flow much differently a decade from now. 

• Organizations, both public and private, have 
not shown enough accountability to meet 
the data-protection challenges of this new 
world.

• As a result, today there is still too much 
responsibility placed on the consumer. 
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Microsoft Privacy Principles for Live 

Search and Online Ad Targeting



Privacy principles in practice

User Friendly Privacy Notice



Providing a Privacy Experience
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More Granular Control & Utility

Can Preserve Favorite Data while 
deleting all other data retained 

by the browser
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