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Overview
• Article: 

From Clouds to Transparency in the relationships 
between patient 2.0 & Health care practitioners
– By Philippe Scheimann & Daniel Laury MD 

• In France, lack information flow regarding prices of:
– Drugs E.g livial 2.5 mg: 26.50 € – 50 €

• Pharmacies & MDs 
– In France, not allowed to advertise / sell online

• Health budget limited

• No way to find info but ‘word of mouth’

• Our Web2.0 solution
– Systematic help of ‘word of mouth’

– Transparency & Sustainability in the sales of Drugs
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Sustainability 

Preserving knowledge of the public 

Developing ‘word of mouth’
• Develop critical masse: Use existing information

• Public & Health care Practitioners : partners

• Web 2.0 Concepts: 
– User Generated Content

– Community of interest

– Participation platform 

– Information sharing

– Solidarity

• Business Model, Added value - to whom?
– Public, Health Insurances, Co-ops (‘Mutuelles’), Government Agencies, Health 

Practitioners: some Pharmacies & MDs, Technological Providers
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Problems & Solutions
• Critical masse

• Credibility of information

• Creation of a eHealth 2.0 Community 

based upon 

– trust, 

– anonymity 

– confidentiality



Web 2.0 

instead of commercial ads
•In the US: 

–Pharmacies: online ads & sales

–MDs invest up to 20% in advertising

"If I don't advertise, 

I‏might‏not‏see‏patients!“
Dr Daniel Laury Gynecologist. Medford Or.


