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Trend  #1

There are new ‘metrics’ of success.



Metrics of Success

Old

• Big Money Donors

• Polls

• Endorsements

• Press

New
• Online fundraising
• Website traffic
• Online volunteers
• E-mail sign up
• MySpace friends
• Search terms
• Technorati index



Big vs Small Donors: 
The Power of Online Fundraising

$2.1 million
< $250

Thousands donate and 
Four chosen for Dinner

$3 mil
@ $2,300

Per person event



Trend  #2

Moved from providing information

to building activity.





Trend  # 3

Rise of Personal Media or

‘Voter Generated Content’



Will I Am – Independent Video
12 million+ YouTube Views



Trend # 4

The campaigns are ‘moving’

to commercial, non-news sites. 



Tools: Social Network

<> 



Prediction

Huge Victory 55+%

JFK of the ‘Net

The first global digital 
political leader of the 

21st Century



Free Site

Free Newsletters


