v B
-l.t] Yornidatmn inkernpt noueells stodrak .'l

Broadband and consumer — Broadband creates important
In need of applications? challenges and opportunities
for commercial content...

Daniel KAPLAN
www.fing.orq

Global Forum 2003

The killer apps of
broadband is...
networking...

. But the reverse is not so true
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... Inallits
guises...

Shared access
Home PC(s)
Game computers
TV(s)-Digital VCRs
Digital camera(s)
Hi-Fi
Home appliances
Security...

... And
empowerment

“Self-produced”
>3.5 M personal
websites in France!

Weblogs
Digital photo & video...

“Terminal” = “Initial”

U.S. Yearly information flows, 2000
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So, the success of broadband
does not depend on
professionally produced
content...




... But broadband provides
huge opportunities
for the content industry

Source: Pewlnternet Report, 2002

Broadband
increases
online usage
across the board

Rpdio station

Opline gaming

Pfoduct purchase

Broadband
allows the
takeoff of
advanced
contents and
uses

“Collective” uses
e-Research
e-Health
e-Education/Training
Multimédia libraries
Advanced e-Government
e-Tourism...

www.fing.org




