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Developments in Information and
Communication Technology (“I1CT”)

(1) Transition from wired networks (stationary devices)
to wireless (mobile devices; smartphones)

Increased functionality
Decreased cost
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Developments in Information and
Communication Technology (“1CT”)

(2) We are using the Internet for new and
different purposes:

document transmission — information sharing —
social/entertainment
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i Evolving Business Models

= Many, if not most of these offering are free;
how are they monetized?

= Advertising pays for the content, services,
and applications

= The more “eyeballs,” the more advertisers
will pay



Examples

(A) Bl e § s
SLLLLLERL

- Leverage Its large number of subscribers ﬂ NI

 Viral Advertising R
=
(B) GDL_}gle &
Googl
* Free information and services tay) ha eﬂ
« Keyword-based ad serving platform

© @ Apple

° C‘App89)



http://www.google.com/imgres?imgurl=http://www.tcd.ie/disability/projects/DS3/images/facebook.jpg&imgrefurl=http://www.tcd.ie/disability/projects/DS3/index.php&usg=__T5E5WZy_5_Nn6lRtaKItxLeQ7MY=&h=301&w=800&sz=50&hl=en&start=2&zoom=1&um=1&itbs=1&tbnid=jGTeQeE8hvY07M:&tbnh=54&tbnw=143&prev=/images%3Fq%3Dfacebook%26um%3D1%26hl%3Den%26rls%3Dcom.microsoft:en-us:IE-SearchBox%26rlz%3D1I7EGLC%26tbs%3Disch:1
http://www.google.com/imgres?imgurl=http://www.cato-at-liberty.org/wp-content/uploads/Google.jpg&imgrefurl=http://www.cato-at-liberty.org/surveillance-secruity-and-the-google-breach/&usg=__w7BYCn13IPlGk2CqNJbWZZltPuo=&h=300&w=425&sz=34&hl=en&start=1&zoom=1&um=1&itbs=1&tbnid=cIGPCF08mCk7nM:&tbnh=89&tbnw=126&prev=/images%3Fq%3Dgoogle%26um%3D1%26hl%3Den%26sa%3DN%26rls%3Dcom.microsoft:en-us:IE-SearchBox%26rlz%3D1I7EGLC%26tbs%3Disch:1

Challenges in Analyzing the
Competitive Environment

(1) How to determine the “relevant market,” market
share, and identifying anti-competitive practices.

(2) Challenges related to the rapidly evolving
environment (‘“moving target”).

(3) How much government intervention is
appropriate?



