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Privacy in an online 
environment

Global Forum - November 2004
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The World’s Online MarketplaceThe World’s Online Marketplace

eBay’s business
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eBay’s vision

Provide a global online trading platform Provide a global online trading platform 
where practically anyone can trade where practically anyone can trade 

practically anythingpractically anything
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eBay Does NOT Have Traditional Auctions
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Some interesting facts… (Q3 2004)

• 125 Million Registered users
• 348 Million Listings
• USD 8,3 Billion Gross Merchandise Value
• 430.000 people in the US make a full-time or part-time 

living selling on eBay

6

Some interesting facts…

International…

• eBay Motors UK sold almost 2.5 times the vehicles of the 
country’s largest independent car dealer in 2003.
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Some interesting facts…

International…

• 17% of all personal parcels shipped by Deutsche Post AG 
were items sold on eBay Germany in Q2-04.
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Global footprint – geography

Europe
Austria Belgium
France Germany
Ireland Italy 
Netherlands Spain
Switzerland Sweden
UK

Argentina*
Brazil*
Chile*
Colombia*
Ecuador*
Mexico*
Uruguay*
Venezuela*

*MercadoLibre sites

Americas
USA
Canada

Asia/Pacific
Australia 
South Korea
New Zealand
Taiwan
China
Singapore
Hong Kong
India

eBay site or majority investment
Minority investment

Global Sites
1998: 1
2000: 8
Today: 29
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eBay Member Profile – Feedback Page
Feedback Score

Summary of 
Feedback

Registration Date 

Feedback Comments

Ability to Contact 
Seller

Ability to Contact 
Past Users Who 
Dealt with Seller

Ability to Review 
Seller’s Past 
Transactions 
and Status

New:  Percentage 
favorable, Tabs 
for buying and 
selling feedback

££££
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Privacy Vision
• Provide an open environment that facilitates 

online trade through trust

• Trust is facilitated by the fair information 
principles, and by providing our users with:
– notice and communication
– choice and control
– security, authentication and enforcement

• Trust is earned with integrity and time
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Privacy the eBay Way
• Recent Trust Numbers*

– I trust that eBay is abiding by it’s Privacy Policy = >90%
– eBay does not sell PII to third parties = >90%
– eBay has adequate security to protect my PII = >90%
– Before registering, did you read the privacy policy = 69%
– Of those who read it, 89% thought it was not difficult to read
– How satisfied are you with eBay's overall privacy practices, 

taking SPAM, trust, security, and all other privacy factors into
account = >90%

*Survey conducted Q1-Q2 2003 of 2000 current users, mainly buyers, through 
random participation by an email invitation. Responses are those that did not 
disagree with the statements above.
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Privacy the eBay Way - Transparent
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Privacy the eBay Way - Consent
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Privacy Paradigm Issues

• Retention v. Deletion
– Conflicting requests from users.

• “Please delete all my information and never 
communicate with me again.”

– Retention for primary use of data, with/out 
consent

– Deletion in the face of legal, regulatory and audit 
compliance

• How to continue protecting the consumer 
against Fraud?
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Education -- Spoof Email Protection 
Tutorial

Multi-Page format 
allows us to deliver 
multiple messages that 
are easy to follow.

The tutorial content 
helps us also educate 
members about how to 
stay safe online.

Tutorial is in pop-up format with the ability for 
user to click “Learn More” for additional info 
on spoof protection.

Ability to visually show 
samples of a spoof.

European Analyst Day 2003
November 3, 2003


