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Giuseppe Tilia has a long career in the Telco business, most of all in the marketing field where he begins as a Product manager in SIP (Società Italiana per le Telecomunicazioni), back in 1982.

From 1989 to 1991 he’s a consultant for major European and International Telco, then he decides to come back to a public company (1992), he becomes Marketing Director for British Telecom (Italian Branch) with the responsability of managing the launch of new services and products and building the indirect sales channel.

After the successful experience in the English incumbent, he returns in Telecom Italia where he holds various executive position in the Marketing field: first as Director of Voice and Data VAS portfolio (1993/94) then as VP Marketing of Corporate Customers (1994/2000). 

In July 2000, he becomes the CEO of a new E-business unit within Datacom (TI’s start-up focused on data and web based solution for the Business Customers).

Today, in Telecom Italia Wireline, Giuseppe Tilia is Mktg VP for Data and Web Services.

Furthermore, he sits in the Board of Directors for various TI’s controlled companies. 
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