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*Mobile broadband = catalyst
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" Consumer Behavior Is Changing
How, Wh_at, When, & Where We Connect

Global mobile data traffic,
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Source: Frost & Sullivan Industry Forecast Source: Cisco, graph at:
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High performing apps and devices demand ever .
improving speed, bandwidth, reliability and security
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Cloud computing enabling range consumer services...
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http://en.wikipedia.org/wiki/File:Googleapps.png
http://en.wikipedia.org/wiki/File:Gmail_logo.png
http://en.wikipedia.org/wiki/File:YahooMailLogo.svg
http://en.wikipedia.org/wiki/File:Spotify_logo.png
http://en.wikipedia.org/wiki/File:Netflix_Logo.svg
http://en.wikipedia.org/wiki/File:Logo_YouTube_por_Hernando.svg
http://en.wikipedia.org/wiki/File:Onlive-Logo.png
http://en.wikipedia.org/wiki/File:Zynga.svg
http://www.google.com/chromebook/index.html
http://en.wikipedia.org/wiki/File:Apple-logo.png
http://en.wikipedia.org/wiki/File:Android_robot.svg
http://en.wikipedia.org/wiki/File:Twitter_2010_logo.svg

The rise of social...

GLOBAL SOCIAL NETWORK USERS BY REGION, 2010 VS. 2015
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W Rest of World
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Source: http://www.b2cmarketinginsider.com/trends-news/research-shows-facebook-and-other-social-
6 networks-will-double-users-in-5-years-02745



Raises series of public policy concerns...
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