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Identity problem area

The number of online 
services is growing…

An account is linked to 
every online services

The personal information linked with 
these accounts are spread 

on the web without user control…

digital identity management 
is hard for users

FC² project: www.fc2-consortium.org
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Research objectives

to provide identity-aware and 

personalized services …with respect 

of user privacy…

…interoperability with the different 

identity models…

…secure usage of digital 

identity…

…economically viable by the actors of 

the identity value chain.

…coherent and simple user 

experience…

FC² project: www.fc2-consortium.org



EADS 2009 – All rights reserved 3Titel/Title Arial - 8ptDatum/Date  Arial - 8pt

Business, legal, societal challenges

Work on legal and governance 
framework

High societal impact

Brings added value to all players of the 
identity value chain

Focus on business model with service 
providers and identity providers

FC² project: www.fc2-consortium.org
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FC² project: www.fc2-consortium.org
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Conclusion for the general public

Today: no massive usage of digital 
identity system in general public

For the future, the question is: how to 
make it adopt?

The plus :

- It enables new online services where 

official documents are required 

- It enhances user privacy

The minus :

- Too many standards

- Which ROI for the players of the identity 

value chain?


