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Så anpassar du 

informationen i sidfoten 

Du kan enkelt anpassa vilken 

information som ska visas i sidfoten 

bredvid VINNOVA-loggan. 

1. Klicka på knappen 

”Sidhuvud/Sidfot” på fliken ”Infoga”. 

2. Kryssa i de olika delarna du vill ha i 

presentationen. Notera skillnaden 

mellan ”Uppdatera automatiskt” och 

”Uppdatera inte” för datum i sidfoten. 

Det förra innebär att dagens datum 

alltid visas i presentationen. I fältet 

”Sidfot” kan du med fördel ange titeln 

på föredraget eller mötet. 
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Sweden's innovation agency 

develops Sweden’s innovation 

capacity for sustainable growth and 

for the benefit of society 



Selection of Initiatives to promote cross-

boundary innovation 
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Innovation 

Procurement 
Open Data 

Open 

Innovation 



SILVER 

Traffic solutions in Kista 
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Innovation Procurement – 

Buying goods and services that 

don’t exist 

 Can help public sector increase 

long-term effectiveness and 

efficiency, as well as provide 

improved public services 

 To Stimulate demand for innovation 

 Be an effective tool in efforts 

to address major societal 

challenges 

 Process requires diverse skill sets 

 Encourages transnational 

collaboration 



Open Data – Raw material 

for innovation 
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oppnadata.se – a portal 

for innovation 

Open Call #1- More open 

data sources (22 projects) 

Open Call #2 – common 

tools and guidelines for 

open data (17 projects) 

Open Call #3 – More open 

data sources + 

communication/education 
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Open Innovation 

 Innovation Competitions 

Hackathons 

Makeathons 

Lead-user innovation 

Public Innovation Do 

Tanks 

Crowd funding 

Makerspaces 

Co-working spaces 

 



Key Success Factors 

Courage, leadership and commitment 

 Increased awareness and knowledge 

Structured approach / Innovation management 

  (IT)tools and processes 

 Incentives (sticks and carrots) 

Measuring success  

Budget and resources 

 ”Good Business” approach 
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Obstacles, Challenges and Risks 
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Slide 9 

Thank you! 
ann-mari.fineman@VINNOVA.se 
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