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The forth screen
(Prof Peter Bruck)

1. Movie screen

2. Television screen

3. Personal computer screen

4. Mobile screen



IT (r)evolution



“Soft” (r)evolution

• From stand alone to ubiquitous always on

• The info/service “sphere”

• From top down info/services to bottom up

• From “stand alone” users to communities

• From “lack of content” to user generated 
content

• . . . .



15 minutes of fame (Andy Warhol)

Andy Warhol coined the phrase "15 
minutes of fame". "Celebrities" in the 
21st century can now be famous 
simply by being in the right place at 
the right time.

The Social Web did the rest
Flikr, Myspace, YouTube, FaceBook, , etc
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Session 9 - some key points

• Telecom and Broadcaster: Between Collaboration and 
Competition

• Digital Content Platform: The Key Point in Competition

• Future of Copy Protection Models after the Music Case

• Telecom Players in the TV business: Risk or/and Opportunity?

• Future of Advertising in Delivering Digital Content Services

• Rise of Social Media, Threat to the TV?



YouTube & Facebook addiction




